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Illinois Theatre Association (ITA) policy on Promotional Material 
 
The most important asset of an organization is its reputation and integrity in the 
eyes of the public. With the countless avenues available today to reach people, 
it is imperative that all promotional material for the ITA must represent, promote 
and advocate for the organization and its mission. These materials encompass 
all printed promotions as well as any web presence utilized by the six divisions 
of the ITA or members of the Board of Directors. 
 
Approval is Required - All publicity must be submitted for approval to ITA’s 
2nd Vice President and Executive Director before any posting or printing may be 
finalized. 
 
Promotional materials include all printed materials: posters, programs, 
advertisements, articles; and internet postings: Facebook, Twitter, company 
webpages, etc. 
 
Include the ITA Logo - Reference to the Illinois Theatre Association as the 
governing body of any Divisional event must be prominently displayed 
through the ITA logo. 
 
Include Acknowledgements  - Any organization contributing to an ITA event 
through grants, funding, services, equipment, etc. must be acknowledged in all 
appropriate promotional material. 
 
 

 
 
 

 


